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Information Management Leading DX

Q. Is DX core to your business strategy? DX is a customer-centric
business strategy by which enterprises drive changes in their
business/ecosystem processes and monetization models through

leveraging digital competencies. (Korea)

No DX
strategy but it
is important
for us moving

forward
36%

DX will help

us lo
transform
and stay

competlitive

37%

Information trensformation (data
asset and the organisation movi
information-led enterp

and budget allocation)

monetisation models)

Leadership transformation (vision, strategy

Operating model transformation (business
process transformation and creation of new

Ormni-expenence transformation (multi-
dimensional customer engagements

Q. There are 5 leading dimensions to DX Which of these are
mast critical for your organisation in 2017-2018? (Korea)
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WorkSource transformation (workspace of the _ 33%

future, talent acquisition and management)

I C17

Information Transformation as a Critical Dimension (APeJ)

0,
62%  s59%
44%
Total Media & Healthcare
Comms

54%

49% E
m 41%  40%  39%  39%  38% 399
Logistics, Manufactunng Retail& Professional Govt & edu Personal Resources &
transport Wholesale Services Services energy
& dl%lﬂ.’"lll()!l APEJ = 1001, Korea = 75

Source; IDC Asia/Pacific C-suile Barometer, 2017
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Big Data and Analytics (BDA) Maturity in
Perspective

Stage 1 Stage 2 Stage 3 Stage 4 Stage 5
A Ad Hoc Opportunistic  Repeatable Managed Optimised Total
x H enterprise
— - adoption
Yesterday's Cautious Orchestrating B‘Z‘;‘i'::ss ; Visionary &
Strategy Today Innovation IT & Business g : Transformative

Stage of Maturity 5

Korea represents the mature region in Asia/Pacific excluding Japan (APEJ) in terms of BDA maturity, although
arguably, it remains largely a two-speed economy. Only 2.1% of APEJ organisations see themselves in stage 5, with
20.6% still in stage 1.

L
4—___.,——}__ IDC Source: IDC APEJ Big Data MaturityScape Benchmark Study, 2015
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y Name is: ZIL

be available on : 4/13/2015
12:00:00AM

I'm a female, brown, Pit Bull Mix. My friends at the
shelter think I'm about 4 YEARS old. | came to the
shelter as a stray on April 09, 2015. /

My friends here haven't had a chance to get to know me
yet. | will be able to spend some one-on-one time with
you as soon as | am available. Please ask a staff
member or volunteer for more information.
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Smart cards and/or wearables for gamification.
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Interactive store windows.

Try and buy kiosks.
(with real-time discounts!)

“Fun Zones” for kids.
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Touchscreens throughout the mall offer. ‘

= Maps to store and kiosk locations.

= Product and inventory details.

= Live event details and invitations.

= Food court menus and order stations.
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